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Fourth Semester B.B.A. Degree Examination, August 2022
Career Related First Degree Programn:ne under CBCSS
i - Grou;ﬁ 2(b)
Elective Course
BM 1461.2 : ADVERTISING AND SALES PROMOTION
(2014:2016 Admissions) |

Time 3 Hours Max. Marks : 80

SECTION - A

Very short answer type guestions (One word to maximum of 2 senjtences) Each
question carries 1 mark. Answer all questions.

1. What is meant by marketing communication?

2. Define advert'ising.

3. What is Institutional a_dver_tiéing?
4. Whatis an advertiéeme_nt copy?
5. Whatis é Prestige Copy?

6. Whois a-Copywriter'?

7. What is media planning?

P.T.O.
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8.

f,

What do you mean by sdverlising agency?

What Is a crealive boutlguc?

10.  What is sales promolion?

BECTION - [

(10 7 1 = 10 Marks)

Shorl answer quastions, Answor any elght guestions (Mof ercecding one paragrann
each, Each question carrles 2 marke,

1.

12.

13.

14,

15,

1G.

< 70

18,

19.

20.

21.

Give a brief account of Trade Advertising,

What do you understand by Transit Advertising?
What do you mean by adverising appeal?

What are the qualities of good advertisement copy?
List out the contents of an advertisement copy,
Enumerale some lips on copywriting.

Bring out the meaning of adverlising media,

Write a short note on media mix,

Bricfly explain the benefits of a full servlce-advertlaiﬁg agency.
What are the three moral principles of advertising?
Write Social implications of advertising.

What are the functions of Sales Promotion?

(8 » 2 =16 Marks)
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SECTION - C

Answer any six questions. Each questi : .
to exceed 120 words) question carries 4 marks. Short essay questions (Not

23.

24,

25.

26,

27.

28.

29.

30.

31.

Explain the steps inyolved in marketing communication process.
What are the functions of advertising?
What are the essentials of a good advertising appeal?

What are the different techniques for the measurement of attitude change after
the advertisement?

What are the points to be borne in mind while selecting the advertising media?

Examine the factors that are to be considered while selecting an advertising
agency.

What are the functions of an advertising agency?
Write a short note on Moral and ethical issues in advertising.

Give a brief account of social implications of advertising.

(6 x 4 = 24 Marks)
SECTION-D

Long Essay questions. Answer any two questions in not exceeding 4 pages each.
Each question carries 15 marks.

32.
33.
- 34,

35,

Discuss the significance of advertising. Also explain its features. -

Discuss the different types of advertising agencies.

What are the factors that contribute to the effective client agency relationship?

(a) What are objectives of sales promotio'n?

Distinguish between advertising and sales promotion.

(b)
(2 x 15 = 30 Marks)
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Fourth Semester B.B.A. Degree-‘Examin-ation, July 2019
Career Related First Degree Programme under CBCSS
_ ‘Group 2(b) - - |
Elective Course Stream II: Marketing Management
BM 1461 2 ADVERTISING AND SALES PROMOTION

(2014 201 6 Admlssmn)

Time : 3 Hours Max. Marks : 80

SECTION = A

" Define the following terms in one or two sentences each. Each carries 1 mark.

1. Communication Barriers.
2. : '—Broaqcast Media_. :
3. Institutidnal Advertising.
4. chial Advertising.
- 5. Ecoﬁomic aspects of advertising.
, 6 Advertising Copy. ‘
7. Story Copy.

8. Radio Cofnmercials.

P.T.O.
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9.

10.

Advertising Campaign.
Media Scheduling

(10 x 1 = 10 Marks)

SECTION - B

Answer any eight questions in not exceeding one paragraph. Each question carries
2 marks. B : |

11,
12.
13.
14.
15.
16.
17.
18.
19-.
20.
21:

22.

Discuss the legal aspects of advertising.

What are the functions of advertising?

What are the benefits of advertising?

-What is institutional advertising?

What do you understand by industrial advertising?

What qualities does a person need to be successful in the field of advertising? |

What is text?
What.do you mean by advertising budget?
Discuss the role of advertising in the marketing mix.

How is media selected? How cost efficiency is a determinant in media selection?

What are the Objectives of sales Promotion?

What are the various media vehicles used under sales promotion?

(8 x 2 = 16 Marks)
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Answer any six questions in not exceeding one page each. Each questio

SECTION-C

n carries 4

marks.

23.
24,
"28;

26.

27.
28.

29.
30.
31.

Explain the various sources of print media information in brief?
Explain the problems or risk invalved in sales promotion?
Define how sales promotion effects sales. lllustrate with an example?

What are the different typesl of sales promotion? Define: the various tools and
techniques used in sales promotion (briefly)? -

Discuss the requisites of an effective iayout.

What is media planning? Discuss the various factors that are to be considered for
the selection of a suitable media.

Discuss the social aspects of advertising. Give examples.
What factors would you consider to decide the target audience of your Ad?

Define DAGMAR Approach? What are the dhallenges to the DAGMAR
Approach? ‘ ' .
(6x4=24 Mgrks)
SECTION-D '

Answer any two questions in not exceeding four pages each. Each question carries
15 marks - : '

32.

33.
34.

35.

What is advertising effectiveness? State and explain the pre testing methods of
evaluating advertising effectiveness.

Explain classification of adverlising

How effective is online advertising? Which'.type of products should be advertised
online?

What do you mean by advertising? Also explain the various objeciives of
advertising? -

(2 x 15 = 30 Marks)
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Fourth Semester B.B.A. Degree Examination, July 2017

(Career Related First Degree Programme Under CBCSS)
: Group 2(b) |
e ‘ Elective Course. &Y -
BM 1461.2 : ADVERTISING AND SALES PROMOTION
(2014 Admission)

Time: 3 Hours Max. Marks : 80

SECTION—-A
Answer all questions in one or two sg—:nt'ences each. E_a.ch carries 1 mark.
What is consumer advertiSing‘?
What is advertising ?
‘What do you thean by Advertising Agency ?
What s advertising copy research ?
What is print media ? | .
What is point of purchase advertising ?
What is Public Service Advertising ?
Wﬁat isalLogo? |

© ® N'O O A ® N

What is an advertising industry ?

What is Unit Display ? - (10x1=10 Marks)

—h
©

SECTION-B

" Answerany eightquestions innotexceedingone pafagraph. Each question carries
. 2 marks. : :

11. What is Product Related Advertising ?
12. What is Transport Advertising 7

13. What is adverting insult ?
P.T.O.
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14. What is campaign ?

15. What do you mean by Themes ?

. 16. Whatis media selection ?

7

22, Whatis creative Boutiques ?

What is experimental control method of measuring advertlsmg eﬁectlveness ?
18. Whatis an mdependent advertising agency ?

19. Whatis Trade oriented sales promotlon ?
20. Whatis Advemsmg Strategy ?
21. Whatis Classified Ads 7 | _
(8x2=16 Marks)
SECTION—C | ¥

"~ Answerany six questlons innot exceedmg onepage each Each quest!on carries

4 marks.

23. Explain the marketing communicatidn systemin advertising.:

- 24. Explain the Communication Mix.

- 25. Explain the Benefits of Advertiéing.

26. Expla'in the functions of an a’dverﬁsing agency.

.27. Write a note on social implications of advertising.

28. Explaih the print media of advertising. |

29. Explain the characteristi'cs of a good coply '

30. Explain the drawback of sales promonon

31. Explain the charactenstlcs of successful sales promotlon " (6x4=24 Marks)
SECTION D

Answer any two questions innot exceedingfour pages each. Each question carries
15 marks. -

32. Explain the indirect measures to measure the effects of adverttsmg

33. Explain the various advertlsmg media available to the marketers.
34. Explain the methods of copy testing.

35. _Explain the tools and techniques of sales promotion. . (2%x15=30 Marks)
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Fourth Semester B.B.A. Degree Examination, July 2018

Career Related First Degree Programme Under CBCSS

- Group 2(b)
__Elective Course Stream Il : Marketing Management
BM 1461.2 : ADVERTISING AND SALES PROMOTION
(2014 Admission Onwards)

Time™ 3 Hours ' & s NUEI Zuatt O L SRERE L Max. Marks : 80

SECTION — A
Define the following terms in one or two sentenoes each. Each carnes 1 mark.
What is broadcast media ? |
What is a slogan ?
What is advertising ?
Define DAGMAR approach.
‘What is advertising copy ? "
Define brand image.
Define Media Strategy.
Define Sales Promotion.
What is Rack display ?
What is trade shows ? (10x1=10 Marks)

SECTION - B

Answer any eight questions in not exceeding one paragraph. Each questlon
carries 2 marks.

SO NGO E D~

—

11. What is communication mix ?

12. What is the importance of Sales Displays 7.

13. What is campaign planning ? 2y

14. What are the various media vehicles used under advertisement ?
15. What is advertising copy ? How is it written ?

16. What do you understand by Ad agency ?
P.T.O.
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Fourth Semester B.B.A. Degree Examination, March 2020
Career Related First Degree Programme Under CBCSS
Elective Course
BM 1461.2 : ADVERTISING AND SALES PROMOTION
(2017 Admission Onwards)

Time : 3 Hours Max. Marks : 80
SECTION - A

Answer all questions in one or two sentences each. Each carries 1 mark.
1. Define advertising?

What do you mean by coupons?

What is personal selling?

What do you understand by AIDAS formula?.

What is the meaning of direct marketing?

What is advertising budget?

What is the importance of public relation?

What do you mean by media selection?

© 9 N O 0 A N

What is mass advertising?

What is publicity?

—-—
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(10 x 1 =10 Marks)
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Answer any eight questions in not exceeding one paragraph. Each . carries

SECTION - B

2 marks.

1. What are the objectives of advertising?
12. What is an Advertising rAgt.ancy?

13. What is creativity in advertising?

14. What is the diﬁeren.ce between selling and promotion?
15. Cellebr'ity advertising- explain?

16. What is IPR?

17. What is radio ad\_;ert'iéing?

18. What are the objectives of promotion?
19. Whatis promotionél strategy?

20. Limitations ofhpersonal selling?

21. What do you mean by client re.lations?
22. What are ‘the elements of promotion mix?

- (8 x2=16 Marks)
SECTION-C __

Answer any six questions in not exceeding one page. Each carries 4 marks.

23.

24.

25.

e i e

Difference between publicity and advertising?

What is advertisement copy?_ What are the elements of advertisement copy?

State sales promotion and its objectives?

J—1451



26.
217.
28.

20.

3.

How to select an advertising agency?

What are the qualities of a good salesman?
"Advertising is wasleful" - do you.agree?
What is the need for inlegrated marketing communication?

State the difference belween advertising and personal selling-?

Explain the functions of advertising.

(6 x 4 = 24 Marks)
SECTION - D -

Answer any two questions in not exceeding four pages. Each carries 15 marks.

32.
33.

24.

35.

What is advertising budget? What are the factors affecting advertising budget?

What is sales promotion? What are the kinds of sales promotion?

~What is advertising effectiveness? What are the methods of evaluating
advertising effechveness?

Explain different classmcatlons'of advertising? :
' (2 x 15 = 30 Marks)
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Fourth Semester B.B.A. Degree Examination, July 2019

Career Related First Degree Programme under CBCSS

Elective Coﬁrse
BM 1461.2 ADVERTISING AND SALES PROMOTION
| (2017 Ad_mn)
fime : 3 Hours - | 9 - Max. Marks : 80-
| PART - A | p

Answer all questions in one or two sentences each.. Each cérries 1 mark.
1.  Define promotion.
2. .Whatis Apublicity?
3. What do you understand by ad a'bpéals?
4. Whatis the mearji}lg of adveftising agency?

5. What is pioneer advertising?

6. Whatis advertising budget?

7.  What is scientific advertising?

P.T.O.



8. Wﬁal is media planning?
9. Whait do you mean by marketing communication?
10.' What is point of purchase promotion? |
| (10 z.1=10 Marks)
PART - B | ’

Answer any eight questions in not exceeding one paragraph. Each carries 2 marks.

11. Wha"t are the features of advertising?
A2, Give a brief note on local-advertising?

13. - What is the role of newspaper in advertising?
—

14. What do you mean by salesmanship?

15. What is buy back allowance?

16. DiStin_guish between couponing and rebate?'
17. Whatis price skimming? |

18. What s online marketing?'

19. Whois sales person? N

© 20. What is informative advertising?

21. What are the elements of promotion mix? s

22. What do you mean by sales promotion tool?
(8x2=16 Marks)
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PART-C

Answer any six questions in not exceeding one page. Each carries 4 marks.
23. What is advertising? What are the characteristics of advertising? -

24. What is the role of Advertising appeals?

25: ' Distinguish between advertising and sales promotion? °

26. What is personal selling and what are the features of personal selling?

2¢&.  “Advertisement selis the product’- Do you agree?
28. What are the difﬁc-ulties of advertisihg efféctive.nes’s?
29. Whatis thé process of peAr_sonaI sellilng?l

30." Explain AIDA approach lof selling.

31 Explain the social issues of advertising.

(6 x 4 = 24 Marks)

PART -D
Answer any two questibns’in not exceeding four pages. Each carries 15 marks.

32. What are the methods for setting advertising budget’?‘

33. Whét is advertising media? What are the factors governing the selection of
advertising media? -

3%. Advertising bringsf long term effects but sales promotion is for quicker result- Do
you agree? Explain. .

35. What are the promotion tools used in advertising?

(2 x 15 = 30 Marks)
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Fourth Semester B.B.A. Degree Examination, August 2022
Career Related First Degree Programme under CBCSS
Group 2(b)

Elective Course.

BM 1461.2 : ADVERTISING AND SALES PROMOTION

| (2019 Admission Onwards)

Time : 3 Hours ' Max. Marks : 80
SECTION - A

Very short answer Questions. (One word to maximum 2 sentences)
Answer all questions in one/two sentences. Each question carries 1 mark.

1. What is meant by marketing mix?

20 - W_hat is meant by Personal Selling?
3. Whatis meant by advertising?

4. - What is meant by ad copy?

5. What is meant by sales promotion?

6. What is meant by advertising agency?
7.  What is meant by AIDA Model?

8. What is meant by window display?

P.T.O.



0. What is meant by e advertising?

10. What is meant by IPR?
(10 x 1 =10 Marks)
SECTION —-B '

Short Answer Questions, not exceedzng one paragraph Answer any eight questions.
Each question carries 2 marks. _ .

11. What is copy writing?

12. What is meant by media planning?

13. List out any two demerits of personal selling.

14. Which are the five M’s of advertising?

15. What is.meahr by positioning?

16. What do you understand by creative advertising?
17. What is meant by transportation advertising? -
18. State any two objectives af sales promotion.

19. State the functions of sales rrwanagement.

20. What is meant by advertising audit?

21. What is meant by publicity?

- 22, Which are the components of global advertising?
23. State any two advantages of news paper advertising.
24. | What is meant by advertising budget process?
25. Whatis meant by advertising campaign?

26. What is meant by rural advertising?

(8x2=16 Marks)
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SECTION-C

Answer any six questions. Each question carries 4 marks. -

27.
28.
29.
30.
31.
32.
33.

34.

35.
36.
37.

"38.

What are the features of copy writing?

What are the various forms of advertising agencies?
Explain the merits of personal selling.

Whichrare the varioué stages in advertising life cycle?
Which are Fhe various types of online advertising?

Explain the importénce of product life cycle in advertising. -

Explain about various functions of advertising.

Explain the factors affecting the determination of target audience while
advertisement planning. .

Which are the various comp_ohents of advertising?

Explain about the features of advertising.
Discuss-about the process of determining target audience?
Discuss about ethical issues in advertising?

(6 x 4 = 24 Marks)
SECTION-D .

Long Essay Questions. Answer any two questions. Each question carries 15 marks.

39.

40.

41,

Discuss about the positive and negative impacts of advertising?

Explain about various types of advertising?
Discuss about positive and negative points of advertising agencies.
2 N - 8124



42,

43.

44,

Discuss about various steps in promotional campaign planning.

Discuss about various methods of sales promotion.

Discuss about various steps in sales forecasting process.

(2 x 15 = 30 Marks)

N-8124



(Pages : 3) M — 4564

Fourth Semester B.B.A. Degree Examination, February 2022
Career Related First Degree Programme under CBCSS
Group 2(b)

Elective Course
BM 1461.2 : ADVERTISING AND SALES PROMOTION
(2019 Admission)

Special Examination

Time : 3 Hours . Max. Marks : 80
SECTION - A

~ Answer all questions in one or two séngences. Each question carries 1 mark.
1. What is personal selling?

2. What s advertising budget?

" 3. Whatis sales promotion?

4. What is copyrighting?

5. Whatis publicity?

6. What is advertising?

7. What is advertising agency?

P.T.O.



8.  Whalis IPR?

9.  Whatis trade advertising?
“10. Whatis media option?

(10 x 1 = 10 Marks)
SECTION - B

Answer any eight questions. Each question carries 2 marks.
1. Define advertising
12. What is integrated marketing communication?
13. What is media planning?
14. Whatis percentage of sales method?
15. What are public relations?
' 16. What is sales territory
17. What is marketing
18. What is transportation advertising?
19. What is AIDA method?
20. What is advertising campaign?
21. What is window display? .
22. What is social advertising
23. What is consumer promotion?
24. What are in house agencies?
~ 25. Whatis brand advertising?
26. What is historical sales method?

(8 X 2 =16 Marks)



